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- Ecommerce Home Decor Store
- Clothing Store

- Dental producis Store
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CASE STUDY
ECOMMERCE HOME DECOR STORE

Objective: Increase online sales and brand visibility for a home decor store.
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RESULTS:

75% increase in welbsite fraffic.

58% rise in conversion rates.

63% growth in monthly sales revenue compared to
the previous quarter.

Key Takeaways: Creative Art multi-platform advertising strategy significantly
boosted brand visibility and drove substantial sales growth for the home decor
store.




CASE STUDY
CLOTHING STORE

Objective: Enhance brand visibility and increase repeat purchases for a
women’s clothing retailer.

Approach: stperresut - RO P— "l""‘?s ‘g"o};(mq,
« Developed brand-focused Facelbook Ads r—— e R —— e
to strengthen bbrand identity. saqs 2 1@ $3.03 $119.00 @ 39.27°

. Ran retargeting ads to past customers " s 2 oo smme s
with personalized product s 78 SIEALRE AP 655"

- Utllized seasonal promotions to drive Smﬂ Be s | Seae a45e
engagement and repeat purchases. R EL 71358 S14g59740 ag7e

« ENngaged lookadlike audiences o attract
new, relevant customers.



RESULTS:

40% increase in repeat purchase rate.
30% growth in overall sales.
20% increase in ad reach among new customers.

Key Takeaways: Creative Art’s focus on brand visibility and customer retention
strategies led to significant growth in repeat purchases and overall sales.




CASE STUDY
DENTAL PRODUCTS STORE

Objective: Increase brand awareness and drive sales for dental electronic
products.
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RESULTS:

60% increase in brand engagement.

45% rise in website traffic.

361% growth in online sales revenue compare to
previous months.

Key Takeaways: Creative Art’s strategies led fo significant brand visibility,
welbsite fraffic, and sales for this brand.




CASE STUDY
ONLINE GROCERY STORE

Objective: Drive sales growth and increase customer acquisition for a online
grocery brand.

Approach:
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RESULTS:

48% increase in sales conversions.
67% improvement in ad engagement rates.
31% reduction in cart abandonment rates.

Key Takeaways: Creative Art’s targeted Facebook ad strategies significantly
pboosted conversions and reduced cart abandonment, driving strong sales
growth.




CASE STUDY
HEALTHCARE BRAND

Objective: Increase online sales

Analytics
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RESULTS:

45% increase in conversions.
3X ROAS, 50% drop in cost-per-click

Key Takeaways: Creative Art’s strafegic implementaftion of multi-channel
Meta Ads and remarketing funnels significantly lowered costs while driving
substantial growth in conversions and online sales revenue.




CASE STUDY
APPAREL BRAND

Objective: Drive sales Apparel brand. 0 Ads
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RESULTS:

Achieved a 6X return on ad spend (ROAS).
Increased website conversions by 58%.
Expanded customer base by 35% fthrough
effective audience targeting and
engagement strategqies.

Key Takeaways: Creative Art’s strafegic implementaftion of multi-channel
Meta Ads and remarketing funnels significantly lowered costs while driving
substantial growth in conversions and online sales revenue.




