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CASE STUDY 

Objective: Increase online sales and brand visibility for a home decor store.

 ECOMMERCE HOME DECOR STORE

Approach:
Created visually appealing Facebook and
Instagram ads to showcase the product
range.
Followed funnels and created strategy
accordingly.
Implemented retargeting campaigns to
recapture interested visitors.



75% increase in website traffic.
58% rise in conversion rates.
63% growth in monthly sales revenue compared to
the previous quarter.

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art multi-platform advertising strategy significantly
boosted brand visibility and drove substantial sales growth for the home decor
store.

RESULTS:



CASE STUDY 

Objective: Enhance brand visibility and increase repeat purchases for a
women’s clothing retailer.

 CLOTHING STORE

Approach:
Developed brand-focused Facebook Ads
to strengthen brand identity.
Ran retargeting ads to past customers
with personalized product
recommendations.
Utilized seasonal promotions to drive
engagement and repeat purchases.
Engaged lookalike audiences to attract
new, relevant customers.



40% increase in repeat purchase rate.
30% growth in overall sales.
20% increase in ad reach among new customers.

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art’s  focus on brand visibility and customer retention
strategies led to significant growth in repeat purchases and overall sales.

 RESULTS:



CASE STUDY 

Objective: Increase brand awareness and drive sales for dental electronic
products.

DENTAL PRODUCTS STORE

Approach:
Targeted social media ads showcasing
product range.
Followed funnels and created strategy
accordingly.
Retargeting strategies and upsell & cross-
sell ads.



60% increase in brand engagement.
45% rise in website traffic.
361% growth in online sales revenue compare to
previous months.

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art’s strategies led to significant brand visibility,
website traffic, and sales for this brand.

 RESULTS:



CASE STUDY 

Objective: Drive sales growth and increase customer acquisition for a online
grocery brand.

ONLINE GROCERY STORE

Approach:
Launched Facebook Ads featuring
limited-time offers and exclusive
collections.
Implemented carousel ads showcasing
various outfits to appeal to different style
preferences.
Conducted A/B testing on ad creatives
and copy to optimize performance.
Focused on retargeting users who
abandoned their shopping carts.



48% increase in sales conversions.
67% improvement in ad engagement rates.
31% reduction in cart abandonment rates.

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art’s  targeted Facebook ad strategies significantly
boosted conversions and reduced cart abandonment, driving strong sales
growth.

 RESULTS:



CASE STUDY 

Objective: Increase online sales

HEALTHCARE BRAND

Approach:
Launched a multi-channel Meta Ads
campaign with remarketing and
audience segmentation.
Followed funnels and created strategy
accordingly.
Retargeting strategies and upsell & cross-
sell ads.



45% increase in conversions.
3x ROAS, 50% drop in cost-per-click

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art’s strategic implementation of multi-channel
Meta Ads and remarketing funnels significantly lowered costs while driving
substantial growth in conversions and online sales revenue.

 RESULTS:



CASE STUDY 

Objective: Drive sales Apparel brand.

 APPAREL BRAND

Approach:
Followed funnels and created strategy
accordingly.
Developed targeted Facebook ad
campaigns showcasing latest clothing
collections and promotions.
Implemented conversion tracking and
optimization to maximize ROI and sales
conversions.
Utilized A/B testing for ad creatives,
audiences, and offers to identify top-
performing combinations.



Achieved a 6X return on ad spend (ROAS).
Increased website conversions by 58%.
Expanded customer base by 35% through
effective audience targeting and
engagement strategies.

Item 1
36%

Item 2
32%

Item 3
32%

Key Takeaways: Creative Art’s strategic implementation of multi-channel
Meta Ads and remarketing funnels significantly lowered costs while driving
substantial growth in conversions and online sales revenue.

 RESULTS:


